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23™ OCTOBER

AUDITORIUM MELILLA AUDITORIUM HAINAN AIRLINES AUDITORIUM A WORLD FOR TRAVEL TOURISM INNOVATION THEATRE BY VUELING

- WELCDME 'ro TI520241 BY AN GELES MORENO & SILVIA AVILES

m IN NDW\T[DNS hND TRENDS N THE ‘I'DIJRISM INDUSTRY .

TRANSFORMATIVE PARTNERSHIPS: SHAPING THE FUTURE OF INNOVATION
AND RESILIENCE IN GLOBAL TOURISM
M LEADING THE CHANGE: ADVANCING SUSTAINABLE TOURISM PRACTICES

CX LEADERSHIP: STRATEGIES FOR INSPIRING CUSTOMER-CENTRIC CULTURES
IN TOURISM ORGANIZATIONS
13:00 - 14:00 SRS . e

14:00-15:30 LUNCHTIME

REGENERATIVE TOURISM: SHAI THE FUTURE OF SUSTAINABLE TRAVEL

15:30 - 16:15

MEASURING IMPACT: METRICS AND KPIS FOR EVALUATING SUSTAINABLE TOURISM
INITIATIVES

WILL EUROPE BECOME THE TRAVEL TECH LEADER?

17:15-16:00

030-1115 RE NTnEILIMD Y CONTRDL EN LA GES‘HGN HOTELERA EN LA COYUNTURA ACTUAL
1 Tl

DATA-DRIVEN INSIGHTS: HARNESSING ANALYTICS AND REPORTING TOOLS FOR
STRATEGIC DECISION-MAKING

INNOVACION ¥ DIGITALIZACION HOTELERA APLICADA. CASO REAL:
PROYECTO 'EXCELLENCE"

TOP TECH HOSPITALITY INVESTMENT: CHALLENGES AND TRENDS EXPLAINED

INMOVATION IN AGREEMENT MODELS BETWEEN HOTEL OWNER AND OPERATOR

REINVENTING MASS TOURISM: STRATEGIC SOLUTIONS FOR A SUSTAINABLE FUTURE

14:00-15:30 LUNCH TIME

ESTRATEGIAS MOBILE-FIRST: APROVECHAR LA INTEGRACION DE LAS TECHNOLOGIAS
MOVILES PARA MEJORAR LA PARTICIPACION DE LOS HUESPEDES

POWERED BY: CITY SIGHTSEEING & CRUZCAMPO

DIGITALIZACION DE PROCESOS GASTRONOMICOS COMO HERRAMIENTA DE MEJORA DE

REINVENTING TRAVEL: HOW Al AND BIG DATA ARE SHAPING THE FUTURE
OF PERSO NhLIZ E D TOU RISM

INNOVATIVE MODELS FOR AIMABLE TOURIST DESTINATIONS

11:15-12:00

DIGITAL TRANSFORMATION IN DESTINATION MANAGEMENT: INNOVATIONS AND BEST
PRACTICES

INNOVATING MEDITERRANEAN TOUR

USTAINABLE STRATEGIES FOR GROWTH

14:00-15:30 LUNCHTIME
TOUR OF TOMORROW: SMART MOBILITY FOR GREEN GETAWAYS

Al TO Z: UTOPIAN AND DYSTOPIAN FUTURES IN SMART DESTINATION PLANNING

COLLABORATION AND TECHNOLOGY: KEYS TO ACCESSIBLE TOURISM

OPENING OF A WORLD FOR TRAVEL FORUM

E BN "HAT'S THE STATE OF SUSTAINABILITY TODAY ACROSS THE TRAVEL INDUSTRY?

DESTINATIONS SHIFT TOWARDS COOLCATIONING
104 B - JoLBCAL ST ANHHOST B

m SUSTAINABLE CRUISING
m bt

SKI RESORTS ARE COPING WITH CLIMATE CHANGE AS SNOW LIMITATIONS BECOME
!"‘PRE PREVALENT - IS DI\{ERSIFICATION THE .ﬂNS\'_V_ER? WHQ_IS DOING WHAT?

m TFI'E ATErE WITH RAJAN DATAR

nDDRESSING ESGIN ‘I'HE TRAVEL AND TOURISM INDUSTRY

14:00-1515 LUNCH TIME

RENEW&BLES HDW .ﬂRE THE SECTO RS WORKING TO DECARBDNIZ E?

THE I.ATEST MOVE TO RAIL

16:45-1715 GEN Z SH&\RES THEIR VISIDNS DN ‘I‘T\‘MI'EL

POWERED BY: CITY SIGHTSEEING & CRUZCAMPO

PROYECTOS DE DIGITALIZACION DE DESTINOS: ESTRATEGIAS PARA UN FUTURO
SDSTENEBLE

m PLATAFORMA PID Y SU IMPACTO EN DESTINOS

Al: STRATEGIC AND OPERATIONAL MANAGEMENT AND MARKETING
e LAVAN N "

POWER OF DATA AND Al TO DEFINE THE FUTURE OF TOURISM
13:00-13:45

13 M) CIBERSEGURIDAD

14:00-15:30

LUNCH TIME

INNOVACION DIGITAL Y SOSTENIBILIDAD: NUEVAS HERRAMIENTAS PARA LA GESTION
¥ EVALUACION DEL TURISMO

PARIS OLYMPICS 2024 LEGACY: REINVENTING LARGE EVENTS ORGANIZATION AND
INFRASTRUCTURES MANAGEMENT

AWARDS SERGESTUR

10:00-10:45

10:45-11:00

1:00-11:15

11:15-11:30

11:30-11:45
T1:45-12:00
12:00-1215
12:15-12:30
12:30-12:45

12:45-13:00
13:00-1315
13:15-13:30
13:30-13:45
13:45-14:00
14:00-15:30

15:30-16:15

16:15-16:30

16:30-16:45
16:45-17:00

17:00-17:15
1715-17:30
17:30-17:45

17:45-18:00

‘I‘HE IMPORTRNCE OF THE ‘s FM:TOR IN SUST&IN&EILIT\"

HAINAN AIRLINES

EXPLORINS - REWARDING RESPONSIELE DECISIONS WITH PERS: MULTICHANNEL
DECENTRJ&LIZED S\"STEM FOR SUSTAINABLE TOURISM

OK LOCATED - SOLUCION INTEGRAL PARA MUNICIPIOS Y LA COHESION TERRITORIAL
A TRAVES DE 1A, SENALE’T[CA DIGITAL INTELIGENTE Y SENSORES

MABRIAN
NEOBOOKINGS & COMERCIA GLOBAL PAYMENTS
ACCIONA ESCO

TSPDON LhB -

UN A HER RAMIEHTA PARA GESTIONAR TU BUFFET

RE\"EELL RMS D'D TOU FANIC DR ST.QY PROACTIVE? ALERTS IN REVENUE MANAGEMENT

SEPTEQ HDSPITALITY EL FI.I"I'URO DEL TRAVEL TECH: OPORTUNIDADES Y DESAFIOS
DE LA Iﬂ EN HU’S PJTAI.IT\'

M(‘N’VIENDO TOURISM GRO'UP \.I'ECTURE)L EL GESTOR IN’TEGRAL DE TURISMO RECEPTIVO

TOUROPTIMA - CRAFTING A SEAMLESS CUSTOMER JOURNEY FROM PRE-BOOKING
TO POST E KPER IE NCE

NSENCIA AH DALUCIA TRADE - INCENTIVOS FINANCIEROS DE ANDALUCIA
TRADE PARS PROYECTOS EMPRESARIALES

OTA SYNC - HOTEL OF THE FUTURE: OPTIMIZING ALL STAGES OF THE GUEST JOURNEY

LUNCH TIME

NUEVOS FORMATOS DE COMUNICACION TURISTICA PARA MARCAS Y DESTINOS: REDES
SOCIALES, PODCAST E INFLUENCERS

N

HIJIFFY - INGRESOS 2.0: MAS RESERVAS DIRECTAS, UPSELL Y AUTOMATIZACION CON LA
IA GE N E RA‘IW'A

TEL.EFONICA PRESEN’TAICIGH HUE DE TURISMO

RDES‘HC TRNIE LT'ECH COMUNIT&\T VALE NC!ANK

SIHOT CADA HD‘I'EL ES UNICO

IN NO\-‘AC!GN Y ‘I'ECNOLOGIA APLICADA AL TURISMO
INTELIGENCIA TURISTICA - SISTEMA DE INTELIGENCIA TURISTICO REGENERATIVO Y
CIRCUI..“H SfT-aC

M-‘AZ{NG UP

PROYECTOS INMERSIVOS - USO muovwon DE VISITAS VIRTUALES 360 Y CONTENIDOS
INMERSIVOS PARA LA muoclﬁn TURI s‘nc

POWERED BY: CITY SIGHTSEEING & CRUZCAMPO

THURSDAY 24™ OCTOBER

MAIN AUDITORIUM AMADEUS AUDITORIUM MELILLA AUDITORIUM HAINAN AIRLINES AUDITORIUM A WORLD FOR TRAVEL AUDITORIUM MABRIAN TOURISM INNOVATION THEATRE BY VUELING

_\El WHY WE TRAVEL

DIVERSITY AND INCLUSION IN TOURISM: BUILDING A MORE REPRESENTATIVE
WOPKFORCE

THE ROLE OF GOVERNMENT POLICIES IN PROMOTING TOURISM DEVELOPMENT AND
GLOBAL OPPORTUNITIES
T115-12:00 | FIVE FCER Ut

SUMMIT OF HISTORIC CITIES: INNOVATION AND CHALLENGES IN TOURISM

LUNCH TIME

14:00-15:30

THE FUTURE OF GUEST EXPERIENCE WITH Al AND EMERGING TECHS
15:30-16:15 s :

TOURISM AND ETHICS, CONSIDERATIONS IN THE USE OF NEW TECHNOLOGIES
1505- 1700 [ e Wik | T

mach moral

in X © #TIS2024

BEYOND TRADITIONAL STAYS: EXPLORING INNOVATIVE ACCOMMODATION CONCEPTS
FDR SUSTA[MABLE ‘I'DLIRISM

M PERSOMNALIZED GUEST SERVICES IN THE DIGITAL AGE

EMBR#CING CIRCULAR ECONOMY IN TOURISM: PRINCIPLES AND PRACTICES

UNDERSTANDING TRAVEL AGENT PREFERENCES AND BEHAVIORS

ALLIED ORGANISATIONS FOR INNOVATION WITH PURPOSE

14:00-15:30 LUNCH TIME

DYNAMIC PRICING STRATEGIES: LEVERAGING INTELLIGENT BOOKING SOFTWARE FOR

ET:

REVENUE OPTIMIZATION ON GLOBAL

OPERATIONS

MAXIMIZING REVENUE: OPTIMIZING PERFORMANCE WITH ADVANCED REVENUE
MANAGEMENT SYSTEMS

DRIVING EFFICIENCY: EXPLORING COST-OPTIMIZATION TECHNOLOGIES IN TOURISM

INMUGIJ RAC[GN FORO DE REGIDNES TUR[S‘I’ICAS INND\MDORAS

PERSONALIZED TOURISM: Al AND BIG DATA DRIVING TAILORED EXPERIENCES

- PROPUESTA DE VALOR PARA VIAJEROS DE LARGA DISTANCIA

GESTION DE FLUJOS TURISTICOS, GENTRIFICACION Y PROPUESTAS DE TRANSFORMACION

TURISMO DE NATURALEZA Y GASTRONGMICO, MAS ALLA DEL SOL Y PLAYA

14:00-15:30 LUNCH TIHE

BIENVENIDA A LOS DESTINOS Y APERTURA INSTITUCIONAL

EL IMPACTO POLITICAS PUBLICAS DE TURISMO DIGITAL
an o ACx0Et TURHTICR [N ST

POLITICAS PUBLICAS TURISTICAS. SIT Y EL CASO DE EXITO BALEARES: ESTRATEGIA
PEL D.k_‘I'D_\" su nPLlCn_CIiﬁP_I EN _LA E_iE_STll?N DE ﬁPﬂ_RT.jlhf!E_N‘l’OS_‘I‘_‘URiSTICOS

EL IMPACTO DE LA PID EN LOS DESTINOS

09:30- 09:35 CALLTO ORDER WEI..COHE AND INTRODUCTIONS

HOW SUSTAINABLE WERE THE PARIS OLYMPICS?

BUSINESS TRAVEL IN THE CUMATE ERA

IMPN:TINUESTINGANDSUSTMNJ\BL FIN.‘\NCING o

MAKE EVERY TRAVEL ACTION COUNT

THE LONG TAIL OF CHANGE

COMMUNITY

SPOT GHT

HOW SHOU LD YUUR TRAVEL BUSINESS OR DESTINATION BE COMMUNICATING?

WRAP UP

14:00-15:30 LUNCHTIME

TRANSFORMING TRANSFERS: THE IMPACT OF TECHMOLOGY ON THE TRANSPORT
SEGMENT

BUILDING AN ENGAGING LOYALTY PROGRAM - MELIAREWARDS

M SOCIAL IMPACT TOURISM: LEVERAGING TRAVEL FOR POSITIVE COMMUNITY DEVELOPMENT

ADDRESSING TALENT GAPS IN THE TOURISM SECTOR: COMPETEMNCIES FOR THE FUTURE

IDAY 25™ OCTOBER

U 15-10:30 AN DALUSPAN CRUSH A SUCC ESSFUL AND INNDVATIVE CAMPAIGN

SMART TOURISM SOLUTIONS: HOW EUROPEAN CITIES ARE LEADING THE WAY

TOP MANAGEMENT OF THE TOURISM SECTOR IN THE MEDIA

BEYOND CHECKOUT: STRATEGIES FOR ENGAGING WITH GUESTS POST-5TAY

ALL GREAT JDURNEYS START WITH A MAP: GUIDING TRAVELERS THROUGH
INSPIRM’ION  AND CC oN

13:00-13:45

DESTINATION MANAGEMENT - 5 ACTIONABLE USE CASES

14:00-15:30 LUMNCH TIME

PRESENTACION DEL ESTUDIO DEL IMPACTO ECONOMICO DEL TURISMO
EM LA CIUDAD DE SEVILLA

mICRBE ANALY

PR ] ADAPTING TO CHANGE: BUSINESS TRAVEL TRENDS TO WATCH IN 2024

16:40-17:00 'I'HE__S_TATE_ OF C_UST_D_M ER SAF_SFAC‘I’_IQN_I!\I AIR TRAVEL

ADAPTING TO CHANGING PREFERENCES: USING Al AND BIG DATA TO ANTICIPATE
TRENDS

17:00-18:00

10:00-10:30
10:45-11:00
1:00-1:15

11:15-11:30

11:30-11:45

11:45-12:00

12:00-12:15

12:15-12:30

12:30-12:45

12:45-13:00

13:00-1315

13:45-13:30

13:30-13:45

13:45-14:00
14:00-15:00

15:00-18:00 oo s

INUESTIGAC!GN E INNO\MCIﬁN PARA LA TRANSFUR HnCION DEL TURISMO ANDALUZ
DISCOVER BELJING

CLUST-ER TOURISM

ASKSUITE - COMO LA IA ESTA REVOLUCIONANDO LA ATENCIGN DIGITAL
EN LA HOTELERIA Y EL TURISMO

KEIBELL APP - KEIBELL: THE INVISIBLE WORKFORCE REVOLUTIONIZING
HOTEL OPERATIONS

CERIUM TECN DITOGi;_\_S - GPON TODOS LOS SERVICIOS EN UN HILO DE FIBRA GPTICA

IURBAN | PERSONALIZED TOURISM: Al AND BIG DATA DRIVING TAILORED EXPERIENCES

SERVANTRIP - COMO IMPACTA LA DISTRIBUCIGN DE ACTIVIDADES Y TRASLADOS EN
LOS CAMNALES RETAIL Y ONLINE

HVANTE:
CLOUDBEDS - INTELIGENCIA DE DECISIONES: UNA NUEVA ERA PARA LA HOTELERTA.
AVIRATO - OPTIMIZACION DE LA GESTION DE RESERVAS CON AVIRATO

AEMA - BLIMEY - ADAPTACION DE AEROPUERTOS ESPANOLES PARA MEJORAR LA
E)( PE RIEHCIA DEL TU RISTA CHINO EN EL DESTINO: CLAVES DEL EXITO

SFI‘EMINDER El. 2025 nDnP‘I‘ﬂNDONOS AVIAJEROS Y ESCENARIOS DINAMICOS

TAUA
MEWS
LUNCH TIME

CRAFTING A HUMAN-CENTERED TOURIST EXPERIENCE: A HANDS-0ON WORKSHOP

AUDITORIUM MELILLA AUDITORIUM HAINAN AIRLINES AUDITORIUM A WORLD FOR TRAVEL AUDITORIUM MABRIAN TOURISM INNOVATION THEATRE BY VUELING

ACCELERATING AND SCALING: VENTURE CAPITAL IN THE TRAVEL INDUSTRY

EL CAMINO HACIA LA TRANSFORMACIGON DIGITAL EN EL TURISMO: VISION Y RETOS

REDEFINING HOSPITALITY THROUGH ARTIFICIAL INTELLIGENCE

mRE OF WORK IN T(_)URISM: ADAPTATION, AUTOMATION, AND AUGMENTATION
12:5-13:00 o

SOLVING
IN TRAVEL AND TOURISM

TATION AND INNOVATION

HOGP(TALITY RE DEFINED: HOTEI.S hS AM BASSADORS OF LOCAL LIVING

GREEN BY DESIGN; ACHIEVING SUSTAINABILITY THROUGH INNOVATIVE BUILDING
DESIGN AND CERTIFICATION

10:45-11:30

ADDRESSING THE SUSTAINABILITY TALENT GAP: EDUCATION AND TALENT
MANAGEMENT FOR SUSTAINABILITY

BARRIERS, MYTHS AND TRIPS: HOW TO BUILD THE BRANDING OF WORLDWIDE
DESTINATIONS AND TO ATTRACT LUXURY CHINESE TOURISTS

DEE EXPERIENCE

T

BEYOND THE MOMENT: DESIGNING IMMERSIVE EVENTS WITH VALUE, LEGACY, AND KPIS

TECHNOLOGY INTEGRATION IN MICE: ENHANCING EVENT MANAGEMENT AND ATTEN-

CREATING IMPACT: REGENERATIVE TOURISM STRATEGIES FOR ACTIVITIES
10: 5 ANB A'ITR.QC'HONS

THE POWER OF CONTENT AUTOMATION & GENAI IN THE TOURISM SECTOR

LEVERAGING Al FOR INCLUSIVE ENGAGEMENT WITH DIVERSE COMMUNITIES IN TOURISM

INNOVATIVE SOLUTIONS AND DIGITALIZATION: ELEVATING ENGAGEMENT AND SALES
AT TOURIST ATTRACTIONS

12:00-13:00

SEMH LESS TRAN SFERS IN ASIA: NAVIGATING CHINA, JAPAN, AND THAILAND

GREEN WAYS AND INTERMOBILITY: HARNESSING THE BACKEONE OF TRAIN TRAVEL
FOR SUSTAINABLE CYCLE TOURISM

JOURNEYS BY RAIL: SU: NABLE TRANSPORTATION FOR TOURISM

CRUISE SHIPS AND SUSTAINABLE PORTS: NAVIGATING THE FUTURE OF MARITIME
TOURISM

10:00-1:00
11:00-12:00
12:00-12:30
12:30-13:30

13:30-13:45

13:45-14:00

HOSPITALITY & DISTRIBUTION CHANNELS : STARTUP PITCHES
TOURIST TRANSPORT & SMART DESTINATIONS : STARTUP PITCHES
LEISURE & CULTURE TRAVEL : STARTUP PITCHES

ACTIVITIES & ATTRACTIONS : STARTUP PITCHES

TURISMO Y PLANIFICACION COSTA DEL SOL = LA INTELIGENCIA TURISTICA, PILAR EN
|.n GESTIéN DE I.OS UESTINDS TURISTICDS

TOURISTECH STARTUP FORUM | AWARDS CEREMONY




